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all the tim

e w
hose typical lam

ent
is: “I have a book com

ing out—
or m

y book has com
e out—

but I have
no idea w

hat to do to get it out into the m
arketplace.” I’m

 alw
ays

looking 
for 

good 
resources 

to 
help, 

and 
since 

I 
deal 

alm
ost 

exclusively w
ith C

hristian authors, I w
ant those resources to reflect

the unique needs of that m
arket.      

I can’t tell you how
 delighted I w

as to find Your G
uide to

M
arketing B

ooks in the C
hristian M

arketplace. It is not only full of great
helps and practical ideas for m

arketing your ow
n book; it is also a

w
ealth of C

hristian-oriented resources. Since the job of m
arketing

needs to start long before the book is released, this book w
ill be m

ost
helpful to those w

ho are m
arket savvy enough to start the process as

soon as the contract is signed. H
ow

ever, if you didn’t get started as
soon as you should have, you w

ill still find a lot of resources to help
you m

ake up for the lost tim
e.

O
ne of the best features of this guide is that it takes you 

step-by-step 
through 

the 
various 

aspects 
of 

prom
otion—

not 
just

telling you w
hat you should do, but how

 to find the contacts 
that w

ill be critical to your success. T
he listings of organizations, 

review
ers, consum

er groups, and w
ebsites alone are w

orth the price
of the book.
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Sm
all 

Publishers 
A

ssociation
(C

SPA
), I receive m

any inquiries about m
arketing and selling books

in the C
hristian m

arketplace. I have found that the know
ledge base

both of m
arketing techniques and of the C

hristian m
arketplace

varies w
idely from

 inquirer to inquirer. I decided to w
rite this book

not as a substitute for all the superb books on book m
arketing

already available, but as a supplem
ent to provide an overall view

 of
the C

hristian m
arketplace and to equip publishers, self-publishers,

and 
authors 

alike 
w

ith 
specific 

resource 
nam

es 
and 

contact 
inform

ation for m
arketing your books in this niche m

arketplace.
T

he C
hristian m

arketplace is unique. K
now

ledge is essential to
success in reaching this m

arket. C
hristian retailers and C

hristian
consum

ers 
are 

inundated 
w

ith 
C

hristian 
products. 

M
any 

rely 
heavily on publisher or author nam

e recognition w
hen m

aking 
purchasing decisions. M

arketing research show
s that consum

ers
need to see a new

 product m
ultiple tim

es before they decide to 

0
Introduction 

W
e will shout for joy when you are victorious

and will lift up our banners in the name of our God. 
M

ay the Lord grant all your requests.
—

Psalm 20:5

I w
ould encourage w

riters to read through the book first to
becom

e aw
are of all the possibilities for prom

oting their book, then
go back and w

ork through each section applying w
hat looks like it

w
ill w

ork for prom
oting their particular book. It’s the application of

these tricks of the trade that w
ill m

ake the difference betw
een 

successful sales and a garage full of unsold books. 
O

ne thing that shines through as you read this book is the
author’s know

ledge of the industry. Sarah B
olm

e has w
ritten a book

to fill an ongoing need in the industry, based on her years of 
experience w

orking w
ith authors and sm

all publishers. It’s obvious
that she’s also done her hom

ew
ork to bring you up-to-date resources

to m
ake your job easier. You can trust the author and follow

 the path
she has laid out w

ith confidence.
N

ow
, w

ith this tool in hand, you’re prepared to launch out into
the exciting job that lies ahead. 

Sally E
. Stuart

C
hristian W

riters’ M
arket G

uide
www.stuartmarket.com  
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purchase. For new
com

ers in the C
hristian m

arketplace, know
ledge

and perseverance are your keys to success.
T

he three m
ost com

m
on m

istakes I see new
 publishers and

authors m
ake are: 
1.not acquiring the inform

ation needed to reach the
C

hristian m
arketplace effectively, 

2.not acquiring distribution for the C
hristian m

arket-
place, and 

3.giving up too soon. 
M

arketing and selling books is not a sprint; it is a m
arathon.

E
specially for new

com
ers in the C

hristian m
arketplace, establishing

oneself as a viable resource of quality C
hristian m

aterials takes tim
e.

M
any 

sm
all 

and 
self-publishers 

do 
experience 

success 
in 

the
C

hristian m
arketplace through perseverance and a com

prehensive
m

arketing strategy.
If you have pondered w

hether your publishing com
pany should

enter the realm
 of religious books, you w

ill be delighted to hear that
this category of books is selling w

ell.  R
eligious book sales have been

grow
ing faster than overall book sales. 
I pray that this book w

ill be a valuable resource to you as you
strive to bring new

 insights and inspiration to the fam
ily of G

od.
M

ay G
od bless you and the books that H

e leads you to produce to
encourage, teach, and equip H

is people.

H
is servant,

Sarah B
olm

e

P.S.:
C

orrespondence from
 readers is w

elcom
e—

just em
ail m

e at
info@

marketingchristianbooks.com
.

4
•

 IN
T

R
O

D
U

C
T

IO
N

Section I

Launching 
Your Books



T
H

E
IN

D
U

ST
R

Y
O

F
PU

B
LISH

IN
G

and bookselling is in constant m
otion.

W
hat is true today for this business w

ill not necessarily be true next
year. K

now
ledge is vital for success in the publishing and bookselling

trade. Publishers and authors m
ust strive to stay abreast of industry

happenings and trends. K
now

ing your com
petition and w

hat they
are doing is sm

art business. U
nderstanding the current trends of

C
hristian retail stores and C

hristian consum
ers allow

s you to m
arket

your 
products 

w
isely. 

T
he 

best 
w

ay 
to 

gather 
the 

inform
ation

required to stay up-to-date about this industry is to get connected.

Join a P
ublishers A

ssociation

N
am

e recognition is an essential ingredient in m
arketing your

book in the C
hristian m

arketplace. W
ith the m

yriad of C
hristian

books available today, C
hristian retailers are inundated w

ith product
choices and do not have the tim

e to screen every book they stock in

1
G

et CC
onnected

Plans fail for lack of counsel, but with many advisers they succeed. 
—

Proverbs 15:22



“I am
 serious about m

y vocation.” D
on’t you prefer to go to a doctor

w
ho is a m

em
ber of the A

m
erican M

edical A
ssociation? K

now
ing

that your doctor belongs to a professional organization m
akes you

feel m
ore secure that she is serious about learning and know

ing the
latest m

edical techniques. A
s a publisher, your m

em
bership in a 

publishers association brings you the sam
e professional respect in

the book industry. B
ook review

s are an essential ingredient in 
prom

oting a new
 title. M

em
bership in a publishers association lends

your publishing com
pany credibility w

ith book review
 sources. O

ne
exam

ple of this is T
he M

idw
est B

ook R
eview

. T
his review

 source 
specializes in review

ing titles from
 sm

all publishers, self-publishers,
academ

ic 
publishers, 

and 
specialty 

presses. 
H

ow
ever, 

they 
give 

priority consideration to those titles from
 publishers that belong to

a publishers association.

2. You receive cutting-edge inform
ation. 

Publishers associations provide their m
em

bers w
ith som

e form
of regular com

m
unication (usually a new

sletter) containing the latest
developm

ents and resources in the publishing industry. M
any hold

sem
inars and conferences to further their m

em
bers’ education and

expertise in publishing issues. T
he inform

ation you glean from
belonging to a publishers association can im

prove your business and
bring 

you 
m

ore 
success 

in 
your 

endeavors. 
K

now
ing 

w
hat 

is 
currently w

orking for other publishers helps you learn w
hat to do to

sell m
ore copies of your books. 

3. You save m
oney. 

Joining 
a 

professional 
publishers 

association 
costs 

m
oney.

H
ow

ever, if you take advantage of the m
any m

em
bership benefits

these associations offer (w
hich can include discounts on shipping

costs, co-op m
arketing opportunities, health insurance program

s for

G
et C

onnected •
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their stores. A
s a result, m

ost C
hristian retailers rely on nam

e 
recognition to ensure that the products they carry contain m

essages
that are consistent w

ith Protestant or C
atholic C

hristian view
s and

are not other religious m
aterials dressed up in C

hristian attire.
C

hristian retailers tend to rely on five m
ain sources for nam

e
recognition in considering m

aterials for their stores:

•
K

now
n C

hristian author or personality
•

E
stablished C

hristian publishing house
•

E
ndorsem

ent by a know
n C

hristian personality
•

Favorable review
 by a reputable C

hristian source
•

A
lliance w

ith a C
hristian publishers association

Sin
ce 

n
ew

 
sm

all 
an

d 
self-publishers 

are 
n

ot 
established 

C
hristian publishing houses and typically are not publishing titles by

established C
hristian personalities, pursuing the other three choices

are your best options for engendering confidence in the content and
quality of your books. A

n alliance w
ith a C

hristian publishers 
association is a good place to start.

Joining 
a 

publishers 
association 

is 
a 

w
ise 

decision 
for 

any 
publisher. 

H
ere 

are 
four 

fun
dam

en
tal 

ben
efits 

of 
join

in
g 

a 
publishers association. 

1. You gain respect in the book industry. 
In the C

hristian m
arketplace, nam

e recognition for creditability
purposes is probably the m

ost im
portant reason for a new

, sm
all, or

self-publisher to join a C
hristian publishers association. C

hristian
retailers gain confidence in a new

 publisher’s products w
hen they

know
 that publisher is a m

em
ber of a C

hristian organization in the
industry. Professional organizations hold their m

em
bers to a high

standard of conduct. M
em

bership in a professional association says,

8
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••
C

hristian Sm
all P

ublishers A
ssociation (C

SPA
)

C
SPA

 is a new
er organization for sm

all and self-publishers
publishing m

aterials for the C
hristian m

arketplace. C
SPA

 
produces an e-new

sletter, offers co-op advertising, exhibits
m

em
bers’ books at C

hristian trade conventions, and offers 
distribution and credit card paym

ent processing program
s for

their m
em

bers.
www.christianpublishers.net

••
E

vangelical C
hristian P

ublishers A
ssociation (E

C
PA

) 
E

C
PA

 is a publishers association for established C
hristian

publishers. It has the highest m
em

bership fee of the C
hristian

publishers associations. E
C

PA
 considers a sm

all publisher one
w

ith annual revenues under one m
illion dollars. To becom

e a
m

em
ber of E

C
PA

, an existing E
C

PA
 publisher m

em
ber m

ust
recom

m
end you for m

em
bership. 

www.ecpa.org

••
P

rotestant C
hurch-O

w
ned P

ublishers A
ssociation (P

C
PA

) 
PC

PA
 is an association of not-for-profit official Protestant

church-ow
ned publishing houses, directly connected to their

respective denom
inations. PC

PA
 supports publishers as they

serve congregations w
ithin their denom

inations.
www.pcpanews.org

E
ven if you publish only C

hristian m
aterials, you don’t have to

lim
it yourself to just C

hristian publishers associations. M
ost book-

stores and public libraries today offer m
any religious titles for their

patrons. A
dditional m

em
bership in a general m

arket publishers 
association can provide you inform

ation and cost-saving m
arketing

opportunities to reach the general book m
arket also. 

G
et C
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self-em
ployed individuals, and liability insurance), you w

ill save
m

oney in the long run. Som
e sm

all publishers claim
 that the m

oney
they have saved on a freight discount benefit alone m

ore than pays
for their annual m

em
bership fees in one publishers association.

4. D
oors of opportunity open for you. 
Professional publishers associations provide m

any opportunities
for you to netw

ork w
ith other professionals in the book industry.

A
side from

 the aforem
entioned sem

inars or conferences to attend,
som

e 
associations 

also 
provide 

an 
online 

discussion 
group 

for 
m

em
ber publishers. T

hese opportunities allow
 you not only to find

out w
hat is w

orking for other publishers but they lend you a venue
to share your expertise. 

N
etw

orking in this m
anner can also lead to other prospects 

such as a co-publishing agreem
ent. D

isplaying your titles at a trade
convention can lead to great deals. W

hile generally a costly endeav-
or, som

e publishers associations provide opportunities for you to
affordably display your titles. Som

e sm
all publishers have sold 

international rights for their books through displaying titles at the
Frankfurt B

ook Fair through a publishers association. 

T
here are currently four professional publishers associations for

those publishing m
aterials for the C

hristian m
arketplace. 

••
C

atholic B
ook P

ublishers A
ssociation (C

B
PA

) 
C

B
PA

 
is 

for 
publishers 

publishing 
m

aterials 
for 

the
C

atholic m
arketplace. W

hile not exclusively for the sm
all 

publisher, they do have a sliding m
em

bership fee based on the
size of the publishing house. C

B
PA

 produces a new
sletter, 

provides co-op m
arketing opportunities, sponsors sem

inars,
and gives publisher service aw

ards. 
www.cbpa.org

10
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Subscribe to Industry P
ublications

A
 num

ber of publications help publishers and authors stay
abreast of current new

s and trends in the C
hristian m

arketplace.
Som

e of these publications are m
ore costly than others. H

ow
ever,

there are a num
ber of free e-new

sletters that provide condensed new
s

of the industry for those publishers and authors on a tight budget.

1. Subscription P
ublications

You do not need to subscribe to all of these publications to stay
abreast of industry conditions. Since the C

hristian m
arketplace is a

relatively sm
all subset of publishing, inform

ation is often repeated
betw

een the publications listed here. A
 subscription to one of these

publications com
plem

ented w
ith the free e-new

sletters listed below
 is

generally sufficient to stay abreast of industry new
s.

••
P

ublishers W
eekly

T
he m

ost costly of these publications, Publishers W
eekly, is

the 
preem

inent 
m

agazine 
for 

publishers 
and 

booksellers.
Publishers W

eekly
covers the general book publishing m

arket
but includes a great deal of inform

ation on the religious 
m

arketplace. It is a w
eekly m

agazine.
www.publishersweekly.com

••
C

hristian R
etailing

Produced by Strang Publications, this m
agazine has been

published for over 50 years. T
he m

agazine is free to C
hristian

retail stores, but industry suppliers m
ust pay for the periodical.

C
hristian R

etailing
is produced bi-w

eekly.
www.christianretailing.com

G
et C

onnected •
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H
ere is a list of general m

arket publishers associations for sm
all

and self-publishers.

••
P

ublishers M
arketing A

ssociation (P
M

A
) 

PM
A

 publishes a new
sletter, sponsors sem

inars, provides
co-op prom

otional m
ailings, exhibits m

em
bers’ books at trade

conventions, and sponsors the annual B
enjam

in Franklin
A

w
ards 

for 
the 

best 
books 

of 
the 

year 
published 

by 
independent publishers. 

www.pma-online.org

••
Sm

all P
ublishers A

ssociation of N
orth A

m
erica (SPA

N
) 

SPA
N

 publishes a new
sletter, offers co-op advertising and

display opportunities, sponsors an annual conference, and
hosts an online discussion group for sm

all and self-publishers. 
www.spannet.org

••
Sm

all P
ublishers, A

rtists, and W
riters N

etw
ork (SPA

W
N

) 
SPAW

N
 provides opportunities for everyone involved in

publishing. 
SPA

W
N

 
encourages 

the 
exchange 

of 
ideas, 

inform
ation, and other m

utual benefits. 

www.spawn.org

Join as m
any associations as you feel w

ill gain you optim
al 

inform
ation and the opportunities you need to be as successful as

you desire in your publishing endeavors. O
nce you join a publishers

association, 
m

ake 
sure 

to 
include 

your 
m

em
bership 

in 
that 

association on your letterhead, your w
ebsite, your press releases, and

all your advertising m
aterials to take full advantage of the nam

e
recognition and respect your m

em
bership brings you.

12
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••
C

hristian R
etailing e-N

ew
sletter

Produced by C
hristian R

etailing, this w
eekly e-new

sletter
features industry new

s for the C
hristian m

arketplace.
www.christianretailing.com

••
C

B
A

 e-N
ew

s
C

B
A

 (C
hristian B

ooksellers A
ssociation) produces this

w
eekly e-new

sletter featuring headline new
s for the C

hristian
publishing and bookselling industry.

www.cbaonline.org

Join O
nline D

iscussion G
roups

A
nother good w

ay to get connected, netw
ork, and learn from

other publishers is to join online discussion groups for publishers.
Joining 

discussion 
groups 

is 
free 

and 
it 

is 
a 

good 
avenue 

for 
acquiring inform

ation, ideas, and trends from
 other publishers. A

sam
pling of online discussion groups for publishers is offered here.

••
C

hristian Sm
all P

ublishers
Spon

sored 
by 

C
SPA

 
(C

hristian
 

Sm
all 

Publishers
A

ssociation), C
hristian Sm

all Publishers is for sm
all publishers

w
ho publish m

aterials for the C
hristian m

arketplace. T
he

group is designed to provide a forum
 for netw

orking and 
discussing issues related to publishing and m

arketing in the
C

hristian m
arketplace.

http://groups.yahoo.com/group/christianpublishers

••
C

hristian Self-P
ublishing

T
his discussion group is for authors and sm

all presses w
ho

are involved in self-publishing and m
arketing m

aterial to the

G
et C

onnected •
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••
A

spiring R
etail

A
spiring 

R
etail

is 
the 

official 
publication

 
of 

C
B

A
 

(C
hristian B

ooksellers A
ssociation). T

his m
onthly publication

is free to all m
em

bers of C
B

A
. N

on-m
em

bers m
ust pay a 

subscription fee. 
www.aspiringretail.com

••
B

ookW
ire C

hristian P
ublishing N

ew
s &

 R
eview

s
T

his 
n

ew
 

publication
, 

a 
join

t 
ven

ture 
of 

E
C

PA
(E

vangelical 
C

hristian 
Publishers 

A
ssociation) 

and 
R

.R
.

B
ow

ker, LLC
, is set to launch in Septem

ber 2006. Published
quarterly, this m

agazine w
ill feature new

s and inform
ation

affecting the publishing and selling of C
hristian books, as w

ell
as articles on issues, opportunities, and new

 technologies 
shaping the C

hristian publishing industry.
www.bowker.com
www.bookwire.com

2. Free e-N
ew

sletters
T

he beauty of e-new
sletters is that they are the m

ost cost-effective
m

eans of staying abreast of industry new
s. M

ost of the subscription
publications listed above also offers a w

eekly e-new
sletter free of

charge. Sim
ply sign up for the new

sletter on each publication’s 
w

ebsite and you w
ill receive the new

sletter each w
eek in your em

ail
inbox.

••
R

eligion B
ookL

ine
T

his is Publishers W
eekly’s e-new

sletter providing updates
on religion publishing and book buying. 

www.publishersweekly.com
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C
onnections for C

hristian A
uthors 

For C
hristian authors, staying abreast of the industry is very

im
portant 

for 
you 

to 
effectively 

prom
ote 

your 
books. 

K
eeping

inform
ed about industry trends also helps you be aw

are of the types
of m

aterials the m
arketplace needs so you can be successful in your

next w
riting project. Publishers should encourage their authors to

stay connected w
ith other C

hristian authors in the C
hristian m

arket-
place. H

ere are a few
 w

ays authors can get connected.

1. Join a C
hristian W

riters A
ssociation

A
 num

ber of C
hristian w

riters associations exist to support,
encourage, educate, and inform

 w
riters w

riting for the C
hristian

m
arketplace.

••
A

m
erican C

hristian Fiction W
riters A

ssociation (A
C

FW
)

M
em

bership in A
C

FW
 provides C

hristian w
riters access

to a m
onthly e-zine, critique groups, m

entor groups, access to
the A

C
FW

 online forum
, and prom

otional opportunities for
published authors. 

www.americanchristianfictionwriters.com

••
A

m
erican C

hristian W
riters A

ssociation (A
C

W
)

A
C

W
 

offers 
regional 

w
riters 

conferences 
around 

the 
country, regional charters providing local w

riters groups, and
tw

o 
publication

s: 
C

hristian 
C

om
m

unicator
an

d 
A

dvanced
C

hristian W
riter. M

em
bership in A

C
W

 is not required to access
any of these great services. Subscriptions are available for the
association’s tw

o print publications.
www.acwriters.com
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hom
eschooling or C

hristian private school m
arkets. T

his list is
run by H

arvey and Laurie B
luedorn of Trivium

 Pursuit.
http://groups.yahoo.com/group/ChristianSelf-Publishing

••
Self-P

ublishing
Sponsored 

by 
SPA

N
 

(Sm
all 

Publishers 
A

ssociation 
of

N
orth A

m
erica), this discussion forum

 is a com
m

unity of
authors 

and 
sm

all 
presses 

interested 
or 

involved 
in 

self-
publishing and book m

arketing for the general m
arketplace.

http://finance.groups.yahoo.com/group/self-publishing

••
P

ublish-L
T

his 
em

ail 
discussion 

group 
is 

for 
issues 

related 
to 

publishing. It is a forum
 for the exchange of ideas and infor-

m
ation about publishing and m

arketing books to the general
m

arketplace. A
nyone interested in publishing or engaged in

the industry is w
elcom

e.
www.publish-l.com

••
Ind-e-P

ubs
A

 group for independent publishers currently involved or
interested 

in 
being 

involved 
in 

e-publishing. 
D

iscussion 
m

ostly covers general m
arket e-publishing issues.

www.ind-e-pubs.com

••
P

O
D

 P
ublishers

PO
D

 
Publishers 

is 
a 

business 
discussion 

group 
for 

publishers of print-on-dem
and books. T

his group is prim
arily

com
prised of general m

arket PO
D

 publishers.
http://finance.groups.yahoo.com/group/pod_publishers
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the industry trends. M
ore C

hristian w
riters conferences take place

across the U
nited States each year than can be m

entioned here. T
he

m
ost com

prehensive listing of C
hristian conferences around the

country can be found online at www.stuartmarket.com/conferences.html.

3. Join O
nline A

uthor D
iscussion G

roups
A

nother good w
ay to get connected, netw

ork, and learn from
others is to join online discussion groups for C

hristian authors.
Joining 

discussion 
groups 

is 
free 

and 
it 

is 
a 

good 
avenue 

for 
acquiring encouragem

ent and inform
ation. A

 sam
pling of online 

discussion groups for C
hristian authors is offered here.

••
C

hristianW
riters.com

 (C
W

)
T

he C
W

 com
m

unity includes a num
ber of forum

s or 
discussion boards and a chat room

 for C
hristian authors. T

his
group requires m

em
bership, but m

em
bership is free and easy

to obtain online.
www.christianwriters.com

••
C

hristian W
riters G

roup (C
W

G
)

C
W

G
 offers an online discussion group as w

ell as a 
m

essage board for C
hristian w

riters.
www.christianwritersgroup.org

••
FaithW

riters.com
FaithW

riters also requires m
em

bership, but m
em

bership
is free and easy to obtain online. T

his com
m

unity provides
m

essage 
boards 

and 
discussion 

forum
s 

as 
w

ell 
as 

other 
opportunities for w

riters to netw
ork and grow

.
www.faithwriters.com
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••
C

hristian W
riters Fellow

ship International (C
W

FI)
C

W
FI 

is 
a 

m
ulti-service 

m
in

istry 
to 

C
hristian

s 
in

 
publishing. M

em
ber benefits include a bi-m

onthly new
sletter,

C
ross &

 Q
uill; local C

hristian w
riters groups around the coun-

try; a critique service; and an online discussion group.
www.cwfi-online.org

••
Fellow

ship of C
hristian W

riters (FC
W

)
Located in T

ulsa, O
klahom

a, FC
W

 began as a local
C

hristian w
riters m

inistry, but is now
 available to w

riters at
large. M

em
bership provides a m

onthly new
sletter; access to

local 
w

riters 
groups 

featuring 
speakers, 

w
orkshops, 

and 
critique groups; and entry into their w

riting contest. FC
W

 also
hosts an online discussion group that is open to any C

hristian
w

riter. M
em

bership in FC
W

 is not required to participate in
the discussion group.

www.fellowshipofchristianwriters.org

••
W

riters Inform
ation N

etw
ork (W

IN
)

W
IN

 is a professional association for C
hristian w

riters.
T

he organization provides its m
em

bers w
ith a bi-m

onthly 
m

agazine, W
IN

-Inform
er, and seeks to furnish its m

em
bers

w
ith up-to-date m

arket inform
ation on religious book and

m
agazine publishers. W

IN
 also provides a referral system

 for
con

n
ectin

g 
W

IN
 

m
em

bers 
w

ho 
are 

seekin
g 

speakin
g 

engagem
ents w

ith organizations in need of speakers for events.
www.christianwritersinfo.net

2. A
ttend C

hristian W
riters C

onferences
W

riters conferences provide you excellent opportunities to m
eet

and connect w
ith other C

hristian authors as w
ell as to stay abreast of
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••
C

hristian E
lectronic A

uthors
O

w
ned 

by 
C

hristian 
e-A

uthor, 
this 

group 
discusses 

electronic publishing and inspirational w
riting for electronic

books. 
T

hey 
investigate 

inspirational 
w

riting, 
prom

otional
opportunities for electronic books, e-publishers, and the w

orld
of electronic publishing.

http://groups.yahoo.com/group/Christian-e-author

Sum
m

ary

C
.S. Lew

is once said, “T
he next best thing to being w

ise oneself
is to live in a circle of those w

ho are.” B
eing a m

em
ber of an 

association or discussion group places you in a circle of w
ise people.

A
ssociating w

ith and learning from
 other people in your field helps

you becom
e w

iser in your ow
n business. 
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